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*¥p & 1. To familiarize students with concepts, development, and practices

in cultural and creative industries from various perspectives and
resources

2. To equip students with the ability to search and utilize English
resources to enhance their career potential.
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Ist week: Course Introduction

2nd week: An Introduction to Cultural and Creative Industries
3rd week: The development of CCIs in Taiwan

4th-5th week: Cultural economy

bth week: Creative cluster

6th week: The case studies of creative cluster I

Tth week: The case studies of creative cluster II

8th week: Cultural heritage

9th week: Mid-term exam

10th week: Cultural policy and CCIs

11th week: Cultural and Creative Industries Act

12th week: Taiwan Creative Content Agency

13th week: Media industries

14th week: Cultural Tourism

15th week: Final Report I

16th week: Final Report II

17th week: Field Study (TBA)

18th week: Field Study (TBA)
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1. Students will be familiarized with CCI related concepts and trends

worldwide.
2. Students will be able to express and discuss CCI related subjects

in English.
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In class, we will:

1. Read, interpret, and discuss selected topic articles

2. Watch, listen to, and discuss video/sound clips on selected topics
3. listen and critique individual presentations

And the course evaluation includes:
Attendance and participation: 30%
Assignment:30%

Mid-term exam:10%

Final report:30%

ABH A Hartley, J., et al. (2013). Key concepts in creative industries. Los
Angeles: Sage.

>+ 3p 1. Hartley, J. ed. (2005). Creative industries. Malden, MA: Blackwell
Publishing.
2. Selected readings from journals trade magazine newspaper articles
and reports, and websites (will be assigned according to topics).
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