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1. To familiarize students with concepts, development, and practices
in cultural and creative industries with English writings from various
perspectives and resources

2. To help students acquire a better command of the language used in
cultural industries

3. To equip students with the ability to search and utilize English
resources to enhance their career potential.
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This course will be conducted by five faculty members:
Professors: Jui-lin Ho (3 #®%), Shu-Shiun Ku (% #& &), Amy Hsu-Chung
Chu (4-®*® ), Szu-Ling Lin (#c2 %) , and Ling-Long Tsai (3&#5:)

Ist week: Holiday, day off (Mid-Autumn Festival) (9/9)

Jui-lin Ho 09/16-9/30

2nd week: Course Introduction + An Introduction to Cultural and
Creative Industries (9,16)

3rd week: Creativity and Cultural and Creative Industries (9/23)
4th week: Aesthetics and Cultural and Creative Industries (9/30)

Shu-Shiun Ku 1007-1021

5th week: Cultural policy and Cultural and Creative Industries (10/7)
6th week: Cultural and Creative Industries Act and Taiwan Creative
Content Agency (10/14)

Tth week: Creative Cluster (10/21)

Amy Hsu-Chung Chu 1028-1111
14th week: Film and Television Industries in the age of new media
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(10/28)

15th week: Media Technologies (trends and applications to cultural and
creative industries) (11/4)

16th week: Cultural and Creative Tourism (11/11)

Szu-Ling Lin 1118-1202

11th week: Definition of cultural heritage in Taiwan and overseas
(11/18)

12th week: Cases and Practices of cultural heritage in Taiwan and
overseas (11/25)

13th week: Special events of cultural heritage in Taiwan and overseas
(12/2)

Ling Long Tsai 1209-1223

8th week: MICE industry (12/09)

9th week: Event Planning & Place Marketing (12/16)
10th week: Events and Festivals (12/23)

17th week: TBA (12/30)

18th week: TBA (0106)

(A Field trip within Pingtung City may be planned during the
semester. )
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1. Students will be familiarized with CCI related concepts and trends

worldwide.
2. Students will be able to write, express, and discuss CCI related
subjects in English.
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In class, we will:
1. Read, interpret, and discuss selected topic articles

2. Watch, listen to, and discuss video/sound clips on selected topics
3. listen and critique individual presentations

4. Work in groups to present a talk (possibly through web conference).
< Dictionary apps will certainly be useful.

And the course assessment will be implemented as follows:

1. Formats for course assessments include assignments, presentations,
discussion reports, or exams

2. The final grade will be composed of five 3-week-segment, each
contributing to 20% of the final grade, and will be evaluated by
corresponding faculty members.

ERE 5 I N To be assigned according to topics in each session.
>+ Zp 1. Hartley, J. ed. (2005). Creative industries. Malden, MA: Blackwell

Publishing.
2. Selected readings from journals trade magazine newspaper articles
and reports, and websites (will be assigned according to topics).

Fo2/3




Hu®7 *This is the link for the online class on Sept. 16th:
https://meet. google. com/rtd-hkdx-thj

*We have a Line group, and you can access by this link:

http://line. me/t1/g/WyDPSuAddl

*No duplication. Please respect the intellectual property !

4.This course has Line group, please

connect:https://line. me/t1/g/WFF_Hd1AhM

b. If you are in quarantine, please tell the teacher in Line group. The
teacher will prepare the connection for you to have online course.
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