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Selected English Readings on Cultural Industry
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*8p 1. To familiarize students with concepts, development, and practices

in cultural creative industries with English writings from various
perspectives and resources;

2. To help students acquire a better command of the language used in
cultural industries;

3. To equip students with the ability to search and utilize English
resources to enhance their career potentials.

FEPAEN F

The subjects selected in this course may include but not limited to

2 RE the followings:
Concepts:
Creativity and innovations
Creative economy and cultural policy
Practices:
Film and mass media industries
Digital content
Music and performing arts
Visual arts
Product/fashion designs
Creative cities
Cultural heritage
Articles and reading resources selected will be provided in the later
class sessions.
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FHPEY 2 %

BRHEY 2% Individual Sharing (15mins) 20%
#peen$ ~3=E| Discussion Participation 15%
Midterm Assignment (TBA) 20%
Final Assignment (TBA) 20%
Attendance 25%
ARHE A 1. Selected reading material will be announced and provided.
2. Hartley, J. ed. (2005). Creative industries. Malden, MA: Blackwell
Publishing.

3. Hartley, J., et al. (2013). Key concepts in creative industries.
Los Angeles: Sage.

>+ %p selected readings from journals; trade magazine; newspaper articles
and reports, and websites, such as:

1. The New Yorkers

2. Asian Creative Transformations

3. Contour Magazine

4. International Journal of Cultural and Creative Industries
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