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sec 1 * | % %3 Prof. Bai-jiun Shih (BJ])
reading : Amusing Ourselves to Death: Public Discourse in the Age of
Show Business

week 1: course introduction (% (§+5& 7)
week 2: 25 o (FEFpd 4er o)
week 3: case study & presentation. (= §+E{7)
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sec 2 ¥ xgmrscdz Prof. Jui-lin Ho

Text : Buy-ology: Truth and Lies About Why We Buy (by Martin Lindstrom)
week 4: Introduction & Texts Reading and Discussion (Chapter 1-
Chapterd) (= 5+%17)

week 5: Texts Reading and Discussion (Chapter b - Chapter 8, = §) - &
TP d 4o r,

week 6: Texts Reading and Discussion (Chapter 9 - Chapterl2) (= §+%
)

sec 3 HILTE B

week T7: Article review and critique on social media

week 8: Article review and critique on event and festival
week 9: Article review and critique on VR tour

sec 4 + ik E EHIE Sy

week 10: CCI and Creative cluster

week 11: CCI and Cultural Policy

week 12: Cultural and Creative Industries Act and Taiwan Creative
Content Agency

sec b %8¢ &k

week 13: Reading/discussion on selected topics of communication and
technology

week 14: Reading/discussion on issues of digital content and global
cultural flows

week 15: Reading/discussion on cases of integrated marketing
communication

sec 6 R

week 13: Definition of cultural heritage in Taiwan and overseas
week 14: Cases and Practices of cultural heritage in Taiwan and
overseas

week 15: Special events of cultural heritage in Taiwan and overseas
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I.Martin Lindstrom, Buy-ology: Truth and Lies About Why We Buy. New
York: Doubleday, 2010.
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